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Changes over the decade

The figures show the transition of the situation surrounding
the fashion industry, which is not visible from the shape
of clothes. A variety of information emerges, such as the
connection between fashion and the environment, the
working environment in fashion, the relationship between
people and clothes.
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Fiber production increases
to approx. 1.4 times of that of 2010.

Global fiber production has increased from 79 million tons in 2010 to
113 million tons now, about 1.4 times more. (It has roughly doubled
from 58 million tons in 2000.) If production continues to increase at
the current pace, it is expected to reach approximately 149 million

tons, 1.8 times more by 2030.
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Hi#8 : Textile Exchange “Preferred Fiber & Materials Market Report”
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Global fiber production grew in parallel with population until the late 1970 1975 1980 1985 1990 1995 2000 2005 2010 2015

1990s. However, since around 2000, when fast fashion became
mainstream, it has increased at a pace far exceeding the growth rate
of the population. As the climate crisis worsens, can we afford to

increase production like this?

H#4 : Kirsi Niiniméki et al “The environmental price of fast fashion”
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54% of fiber production is polyester.

Of the 113 million tons of fiber produced worldwide in 2021, 54% is
polyester, 22% is cotton, and 24% is other fibers. Polyester derived
from petroleum, an exhaustible resource, accounts for more than half
of the total and its production continues to increase year by year. The

share of recycled polyester in polyester production is only 14.8%.
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H# : Textile Exchange “Preferred Fiber & Materials Market Report”
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A shift to sustainable cotton, protecting
the producers and the environment.

The share of sustainable cotton (defined as cotton grown in a way
that minimizes environmental impacts while maintaining production
levels that can support producer livelihoods and communities,
addressing long-term environmental constraints and social and

economic issues) increased from only 7% in 2013 to 24% in 2021.
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Hi# : Textile Exchange “Preferred Fiber & Materials Market Report”
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Global changes

FASHION TRANSPARENCY INDEX, a report from FASHION
REVOLUTION, evaluates and ranks 250 of the world's leading
fashion brands and retailers (with sales of $400 million or more)
based on how much they disclose their social and environmental
policies, practices, and impacts.

FASHION TRANSPARENCY INDEX does not evaluate social and
environmental practices per se, but rather the level of
transparency. This is because we believe that transparency is a
prerequisite for achieving sustainability.

Because we consider their human rights and environmental
impacts and responsibilities to be significant, the survey targets
multinational, large scale brands, rather than small brands with
an ethical mindset.This section provides an overview of global
transparency progress, primarily using data from FASHION
TRANSPARENCY INDEX.
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Who Made My Clothes?
The opaque supply chain

Since 2017, when FASHION REVOLUTION began surveying whether or
not supplier lists are publicly available, the rate of public disclosure has
increased. However, even for primary suppliers with whom brands and
trading companies have the closest relationships, less than half are
publicly available. As the business relationships are more distant with
processing facilities and raw material suppliers, it becomes more difficult

to know and show.

Raw material suppliers
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H £ : Fashion Transparency Index 2022
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Fewer than half of the companies disclose
their primary producers.
Moreover, this information is only partial.

The number of companies that disclose primary producers (e.g.,
sewing factories) in their supply chains increased from 32% in 2017
to 52% in 2023, but it is still about the half. Of these, only a small
percentage disclose detailed information other than the names of
the factories such as location (51%), gender breakdown of workers
(30%), and the presence or absence of labor unions (4%). In addition,
only 34% disclose 95% or more of their factory lists as of 2023,

many companies disclose only a portion of their information.
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The number of companies that disclose
their processing facilities is further reduced.

The number of companies that disclose their processing facilities
(spinning, dyeing, etc.) in the supply chain was 14% in 2017. In
2023, it increased to 36%.0f these, the percentage disclosing location

information increased from 9% to 30%.
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H{ 8 : Fashion Transparency Index 2023
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Only 12% disclose
their raw material producers.

The number of companies that disclose their raw material suppliers
(producers of cotton, wool, etc.) was 0% in 2017, but in 2023 it
increased to 12%. While this is still far from a complete picture,

progress is being made.
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Globally, the risk of human rights violations
is addressed more than
the environmental ones.

Globally, responsibility for the risk of human rights violations is being
strongly addressed. Globally, human rights due diligence is more
transparent than environmental due diligence. 68% of respondents
explain their human rights due diligence process, compared to 49% for
the environment.

*Due diligence is the process by which companies identify risks of human rights violations and
environmental pollution and address them to prevent or reduce them.

Human Rights Due Diligence

A 49%
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Environmental Due Diligence

H 8 : Fashion Transparency Index 2022
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80% + companies
disclose their supplier policies, but...

While more than 80% of companies disclose their supplier policies
regarding child labor, working hours / breaks, and forced / bonded
labor, few disclose how they implement their policies, making it

unclear whether they are actually being effective.
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Disclose how

Publish supplier policies policies are implemented

H# : Fashion Transparency Index 2023
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Are the factory workers paid enough to live?

Lack of this information means that brands do not know if labor costs
are a fixed item when negotiating prices with factories. Factory
workers need to be paid enough to send their children to school and
put nutritious food on the table, so labor costs should always be a
fixed item, not something that brands can put pressure on factories to
push further and further down when placing an order. The fact that
pressure or negotiation can lower wages, even at the cost of labor,
means that many global brands do not realize that the purchase price
ultimately determines the wages of their workers.

published 1 %
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H{E8 : Fashion Transparency Index 2023
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Are sustainability efforts only superficial?

While 51% of companies have published their strategies for sustainable
materials, only 44% have published definitions of sustainable materials,
and the rationale for whether or not they actually reduce negative
environmental impact is not clearly stated. People are beginning to take
a hard look at claims of sustainability without evidences, and there is a
growing movement to curb greenwashing in the EU, UK, the Netherlands,

the US, and other countries.
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Publish a time-bound,
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Explain how they define
so-called “sustainable” materials

H{E4 : Fashion Transparency Index 2023
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Factory wastewater is a source of pollution,
but the test results are not made public.

The production of raw materials such as cotton requires a lot of
water, and processes such as dyeing can be a cause of water
pollution.However, only 7% of brands disclose the results of their
supply chain wastewater testing, and only 23% disclose their
processes for conducting water-related risk assessments.
Wastewater pollution has a significant impact on the biodiversity of

the factory area and on the health of the people who live there.

7%
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Brands that publish their
supplier wastewater test results

23%
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process of conducting water-related risk
assessments in their supply chain

H B8 : Fashion Transparency Index 2023
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Only 1% is recycled from clothes to clothes.

Only 1% of the world's clothes is recycled from a form of clothes
to clothes.The term "waste colonialism" has emerged to describe
the problem of exporting used clothes that cannot be processed
at home to lower-income countries in Africa, South America and
other regions, thereby imposing waste on these countries. Many of
the clothes sold are a mixture of multiple fibers, and the
development of technology to separate and recycle these fibers

is urgently needed.

Recycling
1%

D317

Hi# : The Ellen McArthur Foundation “A New Textile Economy: Redesigning fashion’s future”
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90% of CO2 emitted during the life cycle of
a garment comes from the production process.

Of the CO, emitted during the life of a garment, manufacturing stage is
responsible for 90%. In order to promote decarbonization in the fashion
industry, it is essential to reduce emissions at production stage. However,
less than one-third (29%) of major brands disclose decarbonization targets

for their entire supply chain.

90%
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Only about 7% of companies disclose the use
of renewable energy in the supply chain.

About half (45%) of the major brands disclose data on the use of
renewable energy in their own facilities such as offices. On the other
hand, only 7% of companies disclose data on their supply chain.If the
fashion industry as a whole aims to reduce CO2 emissions, it is
necessary to consider the use of renewable energy throughout the
entire supply chain, including the production of raw materials, which
emit particularly large amounts of CO.. Not enough progress has been
made in converting to renewable energy in the supply chain.

45%
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Publish data on renewable energy
use in the company’s own facilities
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Publish data on renewable energy
use in the supply chain

H# : Fashion Transparency Index 2022
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Japan are produced outside of Japan.

How are these imported and purchased
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The clothing supply in Japan has doubled
over the past 30 years.
The supply of clothes in Japan has doubled between 1990 and

2019.Although it has remained high since 2010, there continues to be

an oversupply in relation to the shrinking market size.
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The price of a garment
is less than half compared to 30 years ago.
Between 1990 and 2019, the price per garment has dropped to less

than half.Although prices have not dropped significantly since 2010,

the trend toward lower prices continues.
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Will "Made in Japan" disappear?

Both the supply volume and the number of employees in Japan's
domestic textile industry have declined significantly. Low wages
have also affected the industry, resulting in a lack of successors
and the decline of production areas. Contrary to the trust in "Made
in Japan", it is questionable whether good craftsmanship is being

properly compensated.

Made in Japan
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Percentage of textile industry workers among all technical intern trainees in Japan
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Percentage of violation in the textile industry among all technical training organizations

Approx. 44% of violation of laws and R
regulations by technical training organizations
occur in the textile and garment industry.

Despite the fact that only 8.7% of the approximately 390,000

technical intern trainees in Japan are engaged in the textile industry, 4 4 2 %

the number of violations of laws and regulations accounts for 44%,

the highest percentage among all industries (2018).
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Growth of the reuse and resale market shows
the tendency that people do not throw
away their clothes easily.

Although oversupply and a preference for low prices continue, the
reuse and resale market is steadily growing. A new way of dealing

with clothes is emerging and taking root.

Resale (2016-2020)

BEDU £— IV SRR /86 - EBH
Resale market scale in Japan (100 billion yen)
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Increase in the searches for "clothes collection"
shows the rising interest in garment recycling.

According to Google Trends, the number of searches for "clothing
collection" and "used clothing collection" has grown significantly
over the past decade. There is an increase in interest among
consumers in finding ways to avoid throwing things away. This

suggests that the way we deal with clothes is changing.

(AR B4R | D% R

The number of searches for
"clothing collection"

[H&E BRI DHRFR

The number of searches for
"used clothing collection"

Hi#2: Google b L > REAE#ER &£ V) FASHION REVOLUTION JAPAN fERL



FASHION REVOLUTION
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FASHION REVOLUTION
FASHION REVOLUTION began as a campaign to promote change in the fashion industry and has since become a

global movement. It was originally founded mainly by two designers, Carry Somers and Orsola de Castro, in the

aftermath of the Rana Plaza collapse in 2013. The organization aims to transform the fashion industry into a sustainable
industry by increasing transparency at every stage of the process, from procurement to production and consumption,
based on an understanding of the impact of fashion on people and the environment. It is headquartered in the UK
and has almost 100 chapters around the world. FASHION REVOLUTION JAPAN is operated by unisteps.






